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Random House USA Inc, United States, 2003. Paperback. Condition: New. Reprint. Language: English
. Brand New Book. Turning conventional wisdom on its head, a Senior Partner and an Innovation
Specialist from McKinsey Company debunk the myth that high-octane, built-to-last companies can
continue to excel year after year and reveal the dynamic strategies of discontinuity and creative
destruction these corporations must adopt in order to maintain excellence and remain competitive.
In striking contrast to such bibles of business literature as In Search of Excellence and Built to Last,
Richard N. Foster and Sarah Kaplan draw on research they conducted at McKinsey Company of
more than one thousand corporations in fifteen industries over a thirty-six-year period. The
industries they examined included old-economy industries such as pulp and paper and chemicals,
and new-economy industries like semiconductors and software. Using this enormous fact base,
Foster and Kaplan show that even the best-run and most widely admired companies included in
their sample are unable to sustain their market-beating levels of performance for more than ten to
fifteen years. Foster and Kaplan s long-term studies of corporate birth, survival, and death in
America show that the corporate equivalent of El Dorado, the golden company that continually...
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Reviews

This pdf is wonderful. It really is writter in simple terms instead of hard to understand. Its been developed in an exceedingly simple way and it is just a=er i
finished reading this ebook in which in fact modified me, alter the way in my opinion.
-- O llie Powlowski  

This is the best book i have read until now. It can be filled with knowledge and wisdom Once you begin to read the book, it is extremely di>icult to leave it
before concluding.
-- Na dia  K onopelski    
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